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1. Page Like Invites

• Increase followers 

• Extend the reach of your posts 

• Free & easy to use

A feature you can access by viewing who likes 
or reacts to your posts.



Example

• Business page > post 

> people who liked it 

> invite! 

• Do this for each post, 

especially the ones 

you promote



2. Optimize Posting Time and Frequency
• Find out when and how often to publish. 

• Every 20 minutes:  1 million link shares; 4.86 million photos uploads; 763,888 

status updates [1] 

• HubSpot: 1-4 pm = highest CTR; lowest, weekends - before 8 am, after 8 pm [2] 

• Frequency: More isn’t always better. Posting > 5X / week = large drop in ROI. [3]  

• There is no golden standard for posting times and frequencies 

1. CoSchedule - Nathan Ellering  (10/16/17)  2. Hubspot - Lindsay Kolowich (11/21/17)  3. Hubspot -  Daria Marmer (09/14/17) 
   

https://coschedule.com/blog/author/nathan-ellering/


Example
• Business page  

>Insights Tab        

>Posts                

>“When Your Fans 
Are Online”  

• Post, measure, 
optimize, and 

repeat



3. Remarketing

• Create “warm” audiences targeting previous site visitors 

• Allows you to offer the most relevant content to your 

audiences depending on where they are in the buyers’ 

journey 

• Goal is to offer value and keep your company top of 

mind while your leads are getting ready to buy

Your new secret weapon for generating more leads 
from your Facebook Page.



Example
• Utilize Facebook’s Pixel for your company’s 

Ad Account 

• Create custom audiences 

• Ad Carousels are a great way to showcase 

your content offerings 

• Tip: optimize for link clicks 



4. Facebook Lead Ads

An ad type on the Facebook for Business platform 
that generates more high quality leads without users 
having to leave the Facebook app.

• Convenient  

• Better user experience = higher conversion rates 

• Create using either Power Editor or Ads Manager



Example



5. Interact With Other Companies
“Like” partnering companies’ Facebook pages, tag 
them in posts, & share their content when relevant. 

• Law of Reciprocity and Social proof

This strategy can help you:  

1) Associate your brand with other reputable companies 

2) Receive more likes, followers, and engagement 

3) Ultimately, become and stay “top-of-mind” 



Example
• Promotional contest - prizes from Cabela’s 

and Fairmont Hotels & Resorts 

• Builder’s promoted post “tagged” these 

companies in their ad copy  

• Use the power of social proof to legitimize 

your posts



6. Social Copywriting Strategy 
It’s not what you say, it’s how you say it - especially true with Facebook. 

• Writing good social copy: 

1. Entices audience to click, like, share, tag, and comment  

2. Grows your followers  

3. Allows you to ask questions, interact with customers, gather information 

• Create a company “voice” that resonates with your buyer persona 

• Use “positive language”, generate interest or invoke curiosity, be short and 
to-the-point



Example

The Before-After-Bridge 

Here’s your world… 

Here’s how it could be after solving 
your problem… 

Here’s how you get there. 



Example
Open Loops 

• Rooted in psychology 

• Reader needs closure, clicks 
link



7. Video Marketing: 

People LOVE video: 

• They spend 2.6x more time on pages with video - Wistia 

• 45% watch more than 1 hour of video on Facebook or YouTube a 
week - Wordstream 

• 50% of internet users watch videos about a product / service before 
purchasing - Insivia



7. Video Marketing: 

…And Facebook loves video too!  

“I see video as a mega trend. That’s why I’m going to keep putting video 
first across our family of apps.” - Mark Zuckerberg, CEO of Facebook 

• The newsfeed algorithm makes it hard to earn high organic reach. 
However, video gets a 135% greater reach than photos! - Socialbakers



Examples



Bonus tip: Facebook Live
A live video feature on your Page that allows you to broadcast to 
your audience, whenever, wherever.  

• Gives your company a more personal way to connect with your followers 
in real-time 

• They can see the “behind the scenes” moments and really connect with 
the personality of your brand 

• Effective for attracting more people to your events as they happen. Show 
your audience what they’re missing out on and why they should come 
and check it out (ex. show home grand opening, community event) 

• Everyone who follows your page will get a notification when you go Live 
(unless they manually change their notifications settings).



Example
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