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Facebook Optimization Checklist

Optimize Your Page
q Customize Your Tabs
q Use Professional, Branded Imagery
q Optimize Your Facebook Page for SEO

Grow Your Followers
q Utilize the “Page Like Invites” Feature

Optimize Posting Times and Frequency
q Check Your Insights Weekly
q Adjust Your Posting Schedule

Utilize Facebook Advertising
q Use Remarketing on Facebook to Generate More Leads
q Create Facebook Lead Ads

Develop a Social Copywriting Strategy
q Create a Voice for Your Company 
q Use Positive Language in Your Social Copy

Have An Outreach Strategy
q Interact With Other Companies
q Identify and Connect With Influencers

Utilize Video
q Create Your Own Videos 
q Look for Third Party Tools
q Use Facebook Live
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Optimize Your Page
Customize Your Tabs

All business pages include basics tabs ( i.e. “about”, “events” and “photos”). Not 
only is it important to keep these updated, but you can actually add more! Creating 
custom tabs gives your page another way for you to generate leads. Using these 
tabs, you can promote your newsletter and encourage your followers to subscribe. 
You can also create a content library with links to your downloadable offers.

Here is our recommended resource for setting up Custom Tabs: 

https://blog.hubspot.com/blog/tabid/6307/bid/26330/how-to-create-custom-tabs-
for-facebook-business-pages.aspx

Use Professional, Branded Imagery

The imagery you use on your page says a lot about your business. Ideally, your 
profile picture should help potential customers explicitly identify your business (i.e. 
a logo with text) , whereas the cover photo can be more implicit (i.e. a showhome 
). Make sure the imagery you use looks crisp and clear. If you don’t have any 
great images of your own, consider hiring a graphic designer to add some of your 
branding to a relevant stock photo. 

• Convert images to an sRGB JPG file. The sRGB format will make colours 
appear bright and saturated and will promote consistency across devices.  

• Make sure your profile picture (180 x 180)  and cover photo (820 x 340) are 
uploaded at the correct dimensions. Keep in mind Facebook’s ideal photo 
dimensions do change so you’ll want to check the current sizing guidelines 
online before uploading. 

• Facebook has a new feature that allows you to use a cover video. Try using 
one on your page to capture the attention of your followers. This is a great 
feature for showcasing your latest contest or promotion.
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Optimize Your Facebook Page for SEO

As marketers, we know the importance of SEO when it comes to attracting more 
website visitors. Your website is packed with keyword rich content, so why isn’t 
your Facebook page? 

• Strategically place keywords you rank for in your “about” section of your 
Facebook page. 

• Make sure your about section emphasizes what your company does, 
your value proposition, and your mission statement. This will help your 
company’s visibility in search results, but it will also help you connect with 
your audience. 

• Create a username for your page - it should be as close to your company 
name as possible. Make sure to choose wisely, because once it’s set you 
cannot change it. This will also determine your page’s customized, or 
“vanity” URL. 
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Grow Your Followers
Utilize the “Page Like Invites” Feature

This is a lesser known feature that can increase your followers and extend your 
reach. Plus, it’s completely free and easy to use! Use this feature to view who 
liked or reacted to your post and invite them to like your page. Simply navigate to 
your business page, click on a post, then click the list of the names of people who 
reacted to that post. Now, simply invite them to like your page and watch your 
followers and post reach climb! 
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Optimize Posting Times and Frequency

Check Your Insights Weekly

What good is the message you’re sending if no one is on the receiving end? To get 
maximum engagement on your Facebook posts, you’ve got to meet your audience 
when they’re online. Having your posts seen isn’t easy, especially considering the 
large volume of content that’s consistently being published. To find out when your 
audience is online, navigate to your business page, then insights tab, posts, and 
“when your fans are online”.

• Track when your audience is online for each day of the week. Do this for 
several weeks so you can get a good representation of when your fans are 
online for each day. 

Adjust Your Posting Schedule

• Implement your findings into a social media posting schedule.  

• Don’t publish posts more than five times a week unless they’re getting a 
substantial amount of engagement. Facebook is user-centric and wants 
the newsfeed filled with the most popular, relevant content.

A Publication of



VELOCITY23’  FACEBOOK OPTIMIZATION CHECKLIST   [ 7 ]

Utilize Facebook Advertising
Facebook Advertising can help boost online engagement, attract new leads to your 
website, and drive conversion rates. When it comes advertisements, improving 
your Facebook marketing strategy means getting the most value out of every 
dollar you spend. To do this, you must have a well-defined buyer persona and be 
able to target that person depending on where they are in the buyers’ journey! 

Use Remarketing on Facebook to Generate More Leads

• Create content that is relevant for each stage in the buyer’s journey.  

• Target “warm” custom audiences who have already visited your website.  

• Make sure to match your content offer with the right audience. For 
example, someone who has visited a page with information on the 
communities you build in might be interested in a “Community Guide”, 
where they can learn more about your show homes and the communities 
they’re located in.

Create Facebook Lead Ads

This ad type works well for remarketing on Facebook. Users don’t need to leave 
the app - they simply fill out the form you create when they click on the ad. This is 
an easy way for you to generate more leads!
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Develop a Social Copywriting Strategy
It’s not what you say, it’s how you say it - this is especially true when it comes to 
posting on Facebook! Writing great social copy entices your audience to click, like, 
share, & comment, which - in turn - grows your audience. You can also use social 
copy to research your audience by monitoring behaviour and asking questions. 

Create a Voice for Your Company 

What this is will depend on your primary buyer persona. Average age, cultural 
upbringing, and income, are a couple of things to consider when developing your 
company’s voice.

• For the most part, be short and to-the-point in your messages. Make it 
easy for your audience to digest the information you’re presenting them 
with.  

• Use CTAs in your writing. Don’t underestimate the power of phrases such 
as “sign up; subscribe; read more; watch now”

Use Positive Language in Your Social Copy

• Whenever possible, try to avoid using words that sound negative. Write 
your messages in a way that focuses on the benefits or positive feelings 
your readers can experience instead.

Negative language: “Buying a new home shouldn’t be overwhelming.” 

Positive language: “Buying a new home can be easy and we’re here to show you 
how.”
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Have An Outreach Strategy
Interact With Other Companies

Interacting with other companies builds local business relationships and can turn 
into exciting partnerships. Try liking other companies Facebook pages, tagging 
companies in your posts, and occasionally sharing their content when it’s relevant. 

This strategy works well for two reasons: 1) the law of reciprocity, which argues 
that when someone does something nice for you, there’s a high chance that they 
will do someone nice in return.; and 2) social proof, the idea that we tend to think 
that the actions of a group reflect the correct behaviour in a given situation. 

If you want to receive more likes, followers, and engagement with your brand, try 
interacting with other companies, especially when you’re partnering with them on 
a contest. They’ll be more likely to share your posts, like your page, and promote 
your company.

• Create a list of popular partners and associates that you think are relevant 
to your brand’s goals. If you’re a new home builder, this could mean your 
contractors, food trucks that make an appearance at your show homes, 
etc. Look for opportunities to tag them in your posts. 
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• Consider directly asking one of these companies to engage in cross-
promotional activity, such as a promotional contest.  

• Leverage events, meetings and any other type of activity that could 
produce photos and videos as a chance to tag your partners and 
associates.  

Identify and Connect With Influencers 

• Search for popular local bloggers and celebrities, radio DJs, news anchors, 
etc.  

• Like their Pages, then start conversations on their posts and share 
relevant content to your network. 

This approach an easy and effective way to develop relationships with influential 
people in your community. The next time you have an event you want to promote, 
they’ll be more likely to share it with their network. 
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Utilize Video
Video marketing is becoming increasingly popular and is the future of Facebook. 
The best way to stay ahead of the game is to incorporate it in your social media 
strategy!

Create Your Own Videos 

• Modern smartphones will shoot a good enough video. If you’re looking 
for something more professional, consider using a Canon EOS 70D DSLR, 
GoPro or even a Drone for overhead views. Even if it’s a stock video that is 
customized to your company or a slideshow of your images, you’ve got to 
start somewhere.  

• Add subtitles to your videos, as many people view them on their mobile 
phones in public.
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Look for Third Party Tools

• If you’d prefer not to create your videos in-house, Animoto and Promo are 
two great video production services. They are very user friendly and will 
turn your images and video clips into seamless branded marketing videos, 
complete with subtitles and music.

Use Facebook Live

• This video streaming feature gives your business a more personal way to 
connect with your followers in real-time. They get to see the “behind the 
scenes” moments and get a real feel for your brand and the people on 
your team. It’s also a great tool for providing valuable information and 
developing relationships with your followers. Use it to answer FAQs, go 
live during events, or to help your followers stay connected with the latest 
updates.
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